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The term Branding has long been associated with companies but
today almost every individual has a Personal Brand. Not many of us
have consciously cultivated these brands, some of us are not even
aware we have one but they exist nonetheless.

Given we all have a Personal Brand, the question is, should you
choose to guide and cultivate that brand or to let it be defined on
your behalf and potentially be 'mislabelled'? I'd strongly suggest
cultivation or even realignment as whether digitally or in-person you
need to be sure the impression you are creating is the one you want
to create.

Here are 5 ways to start building a captivating
Personal Brand
Start thinking of yourself as a brand. What is the one thing you
want to be known for?
What do you want people to associate with you when they think of
your name? Is there a certain subject matter in which you want to be
perceived as an expert or are there general qualities you want linked
to your brand? Once you understand how you wish your brand to be
perceived, you can start to be much more strategic about your
personal brand. This doesn't mean you can’t be 'you'. On the contrary,
authenticity is key when building a Personal Brand, leave the
manufactured persona to Instagram Influencers, your strength lies in
being 100% uniquely you.

Audit your online presence
You can’t positively influence perception without first understanding
the current status, so if you haven't done so, Google yourself. If you
are in a

profession then I'd expect your LinkedIn profile to come up in

the search, at the very least. If you don't have much of an online
presence, ask your close friends and family how they would describe
you and what they think are your key strengths

Define your Audience
Who needs to see you, who do you need to influence and impress.
Where can they be reached? This is classic marketing 101. It could
be your boss or Senior Stakeholders. It could be the hiring Manager
at a company you want to work for. It might be your perfect client.
Understanding who you want to experience your Personal Brand and
their preferred channels, social media or otherwise will give you
some direction on what you need to say to them and where you
need to say it

Be purposeful in what you share
Every time you tweet,

every status update you post, every email you

send, every meeting you attend contributes to your Personal Brand.
It is a combination of multiple daily micro-actions. Once you
understand how you wish your brand to be perceived, you can start
to be much more strategic about your message

What's your Story?
People buy people. People connect with other people. Even in
Business to Business Marketing, it's a person who makes the
decision. So what's your personal narrative, what’s your story? Your
story is a combination of your value proposition, your strengths.
achievements, learning and experiences. How you have got to
where you are and most importantly your 'why'. Why do you do what
you do? Your Story is your character on paper and it makes for a far
more interesting read than a CV profile

Do you want to increase their visibility and have more impact?
To find out how you can build and leverage your Personal
Brand, drop me a line
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